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RESPONDING TO LEADS IN THE FIRST MINUTE
CAN IMPROVE CONVERSION AS MUCH AS
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5 BEST HOURS TO CONTACT AND QUALIFY A LEAD

1. 4-5PM
2. 2-3PM
3. 8-9AM
4. 3-4PM
5. 7-10 AM

3 BEST DAYS TO CONTACT AND QUALIFY A LEAD

1. THURSDAY —

= THEAY
3. WEDNESDAY LA RE Y




